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KEY BENEFITS  
FOR EXHIBITORS:

 ATTRACT TRADE VISITORS
  MAXIMISE BUSINESS AT IFA
  GIVE BUYERS THE STRATEGIC 
INFORMATION THEY NEED

AN INTEGRAL PART OF 
YOUR SHOW COMMUNICATION! 

NOMADIC LIFESTYLE 
If it moves, buy it. As battery 
technologies evolve, more and more 
products are becoming mobile or 
“nomadic”, as they are freed from 
their tethers. This year at IFA, an 
incredible variety of new devices are on 
show, in fields such as smartphones, 

fitness and activity monitors, mobile 
audio, mobile gaming PCs, eMobility, 
action cams, drones, gaming, VR, 
headphones, portable audio, mobile 
devices and fitness wearables… just 
to name a few. You’ll find it all at IFA. 
Read from page 47

Leadership through co-innovation
IFA 2018 underlines importance of combining ideas and 
technologies from numerous sectors 

The key point of evolution 
at IFA this year is, according 
to the show’s leading 
executives, the fact that 
“instead of only one 
industry setting the pace, 
there are seven, eight, nine 
industries simultaneously 
driving innovation forward, 
and they are interconnected 
like an ecosystem”. 

As all objects around us 
become “smart”, IFA is 
also this year, more than 
ever, a guiding light when 
it comes to just how and 
why artificial intelligence 
will become part of all of 
our lives in the future. 

A joint opening keynote 
by LG Electronics  Vice 
Chairman & CEO, Jo 
Seong-jin and President & 
CTO, Dr I.P. Park (Be wise, 
think free), is set to open 
the spectators’ eyes to all 
the new possibilities of AI 

in improving consumers’ 
lives. As is the case each 
year, IFA spearheads new 
developments in all fields 
of technical consumer 
goods, acting as a veritable 
catalyst in the market. 

Welcome to IFA 2018, for 
six days, the world’s capital 
of technical innovation.  

IFA co-keynoter,  
Jo Seong-jin,  
Vice-Chairman & CEO,  
LG Electronics

See our exclusive interview  
with Mr Jo and President & CTO,  
Dr I.P. Park, from page 44. 

 INSTEAD 
OF ONLY ONE 
INDUSTRY 
SETTING THE 
PACE, THERE ARE 
SEVEN, EIGHT, 
NINE INDUSTRIES 
SIMULTANEOUSLY 
DRIVING 
INNOVATION 
FORWARDTHOUGHT LEADERS
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41 > TRADE TALK
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47 > NOMADIC LIFESTYLE
74 > SPOTLIGHT ON KOREA
76 > STAND OF THE DAY
77 > WHERE TO GO IN BERLIN 

CONTENTS

Richard Yu    
CEO, Huawei    

  Mobile devices will eventually 
serve as personal assistants for 
people from all walks of life.  
See page 46

Hans-Joachim Kamp  
Chairman of the supervisory board, 
gfu Consumer & Home Electronics 
GmbH

 All over the world, customers are 
willing to spend more money for 
technical products. 
See page 11

TRADE TALK

 Euronics-branded countries in 
particular are moving very quickly 
over to the new brand identity.
See page 41

John Olsen  
Managing 
Director,  
Euronics 
International  

Friday 31st August 2018
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CLEAN LIFESTYLE  
Big is beautiful in domestic 
appliances, and sales of dishwashers, 
tumble dryers, vacuum cleaners 
and washing machines remain 
strong. According to GfK, washing 
machines with a capacity of 9kg or 
more grew by 15% in the first half 

of 2018, sales of cordless handstick 
vacuum cleaners jumped 56% in the 
first half of 2018, and dishwasher 
penetration sits at 75.3% in 
Germany, at 54.9% in France and as 
low as 43.1% in the UK. 
Read more from page 19.

THOUGHT LEADERS

03 > NEWS

11 > IFA+ SUMMIT

13 > IFA GLOBAL MARKETS

15 > TRADE TALK

16 > EXCLUSIVE INTERVIEWS

19 > CLEAN LIFESTYLE

28 > SPOTLIGHT ON NORTH AMERICA

29 > WHERE TO GO IN BERLIN

CONTENTS

Wendell Wallach
Consultant, ethicist, and scholar, 
Yale University’s Interdisciplinary  
Centre for Bioethics

 I focus particularly on risks and 
undesirable consequences and how 
we can ameliorate those through 
ethics, engineering and oversight. 
See page 11

Anouk Groen
Design trend forecaster, 
CMF blog  
Owner, RNA Design NV 

 It’s time to rise up to the 
challenge of the changing markets, 
break away from old formulas and 
evolve. See page 13

Harald Friedrich  
Managing Director, 
Robert Bosch Home Appliances

 The trend for the next few years 
is clearly connectivity – connectivity 
that goes beyond the kitchen into 
the whole home. 
See page 16

Tuesday 4th  
 September 2018

DAY 5 
EDITION

With well over four billion 
euros in orders set to be 
signed again this year at 
IFA, this is the show where 
massive deals are signed 
and sealed. Last year, 
organisers report the figure 
amounted to €4.7bn. Yet 
again, the show sets the 
tone for the market for 
the years to come, but also 
for the next few months, 
when sales are at their 
peak. It’s thus no wonder 
that all the world’s top 
retailers and distributors 
are present to with one 
hand take the pulse of the 
industry, and with the other 
to sign the most important 
orders of the season. One 
such organisation that 
partners with IFA at an 
even higher level in order 
to optimise its presence 
here is ElectronicPartner. 
Karl Trautmann, Member 

of the Management 
Board, explains that, “IFA 
is the leading event of our 
industry and in my opinion 
the most important event 
of the year.”

Read our exclusive interview, 
page 15.

Future vision meets big deals         
IFA 2018 may have an eye to the future, but 
business is here and now

Karl Trautmann   
Member of the  
Management Board,  
ElectronicPartner

 IFA IS 
THE LEADING 
EVENT OF OUR 
INDUSTRY AND 
IN MY OPINION 
THE MOST 
IMPORTANT 
EVENT OF THE 
YEAR 

Hall 6.2 / 203 Hall 8.2 / 101Hall 3.1 / 102
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Orient Zhu    
Vice President Asia,  
International Data Group (IDG)     

  By the year 2020 the artificial 
intelligence sector will be worth 
e35 bn. See page 21

Franjo Bobinac   
President of the Management Board, 
Gorenje Group

 We are reinventing traditional 
home appliances by optimising the 
user experience. 
See page 34

Lutz Burneleit 
Business unit manager - small 
appliances , EK/servicegroup

 We are pursuing the same 
interests as the trade fair organisers 
and, therefore, we have an active 
partnership with IFA. 
See page 31

Saturday 1st  & Sunday 2nd 
September 2018

While AI and machine 
learning offer enormous 
oppor tun i t i e s ,  they 
also have their share of 
challenges. This year, IFA 
is the world’s biggest 
showcase for such new 
concepts as AI and voice 
control, but it is also the 
place where thought 
leaders meet to discuss 
how to optimise their 
applications, as well as 
how deal with the spiny 
issues that may arise from 
their use. Garry Kasparov, 
for one, the man who 
became legendary for 
his battles against IBM’s 
Deep Blue in the 1990s, 
will take to the stage 
at the IFA+ Summit to 
take an in-depth look 
a t  h u m a n - m a c h i n e 
interaction, and how 
humans and machines 
can better work together. 
According to Kasparov, 
in his exclusive interview 

with IFA International, 
“advances in technology 
are also advances for 
humankind”, adding “It 
is not enough to have 
smarter machines, we 
must also become better 
humans!” – read more, 
page 32.  

IFA 2018: global strategic think-tank           
This year’s event more than ever tackles the challenges  
of new technologies 

Garry Kasparov  
Former world chess champion, 
Avast Security Ambassador

 IFA IS THE 
WORLD’S BIGGEST 
SHOWCASE 
FOR SUCH NEW 
CONCEPTS AS 
AI AND VOICE 
CONTROL, BUT IT 
IS ALSO THE PLACE 
WHERE THOUGHT 
LEADERS MEET TO 
DISCUSS HOW TO 
OPTIMISE THEIR 
APPLICATIONS (…)

WEEKEND 
EDITION Hall 6.2 / 203 Hall 8.2 / 101Hall 3.1 / 102

KITCHEN LIFESTYLE  
As the kitchen increasingly 
becomes part of our general 
living spaces, rather than an 
isolated silo, its various electrical 
appliances are also turning into 
“lifestyle” devices. In this edition 
of IFA International, we take a 

tour of the growing plethora 
of such items on show at IFA. 
From fridges to coffee machines, 
passing by hobs and blenders, 
our selection of products, 
including buyers’ guides, can be 
found from page 39. 
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Countless announcements 
of new partnerships, 
collaborations and joint 
ventures pepper this 
year’s IFA, underpinning 
the announcement at 
the show’s opening press 
conference by Messe 
Berlin CEO Dr Christian 
Göke that this year’s 
theme is coinnovation. 

With the interconnection 
of different industries 
creating a new ecosystem, 
each bringing its own 
knowledge, skills and 
expertise, it’s no surprise 
to see major brands from 
separate sectors teaming 
together as never before. 
Samsung’s acquisit ion 
of Harman was one case 
at hand, then there’s LG 
with its XBOOM branded 
audio, and then there’s 
the new partnership 
between Philips TV and 
Bowers & Wilkins, which 

will create a new value 
proposition for both the 
brands (see our exclusive 
interview, page 28). 

It’s a meeting of ideas at 
the one show that brings 
together brands, start-
ups, developers, retailers, 
media and consumers in 
the most effective “social 
network” of all: the face-
to-face encounter. 

Together, we’re stronger          
Co-innovation: theme of IFA 2018 – underlined by countless 
examples at the show

Martijn Smelt  
CMO,  
Philips TV Europe

 IT’S NO 
SURPRISE TO 
SEE MAJOR 
BRANDS FROM 
SEPARATE 
SECTORS 
TEAMING 
TOGETHER AS 
NEVER BEFORE. 

THOUGHT LEADERS

03 > NEWS

23 > IFA GLOBAL MARKETS

27 > TRADE TALK

28 > EXCLUSIVE INTERVIEWS

31 > LIVING ROOM LIFESTYLE

51 > SPOTLIGHT ON CHINA

52 > STAND OF THE DAY

53 > WHERE TO GO IN BERLIN

CONTENTS

Paul Gray   
Director, Research and Analysis, TV, 
Consumer Electronics and Devices, IHS 
Technology Group  

 Shooting a 4K camera offline is 
far removed from the complexity 
of live UHD TV. See page 37

Huang Dawen  
Vice General Manager, Sichuan 
Changhong Electric Co., Ltd.

 At present, the European market 
has become the largest overseas 
market for Changhong.
See page 30

TRADE TALK

 It is about providing access to the 
products and brands our customers 
want at great value. See page 27

Peter  
Vivona  
Senior Category 
Manager 
Walmart  
Canada 

Monday 3rd  
September 2018

DAY 4 
EDITION Hall 6.2 / 203 Hall 8.2 / 101Hall 3.1 / 102

LIVING ROOM LIFESTYLE 
Home entertainment continues to be 
a key driver of technical consumer 
goods markets. Smart TVs now make-
up for 85% of market share, voice 
control is on the rise, and UHD is 
becoming the norm with 8K looming. 

Audio is literally “booming” with, 
according to GfK, 5% market growth 
so far this year, with major growth 
potential in smart devices and multi-
room systems. From page 31.
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The world’s leading trade 
show for  consumer 
electronics and home 
appl iances  at t racted 
245,000 visitors this year. 
With 1,814 exhibitors and 
rented floor space covering 
161,200 square meters, 
this year’s IFA boasted two 
fully booked-out areas: 
IFA’s traditional space, the 
Berlin Exhibition Grounds, 
saw every square meter 
taken, while IFA Global 
Markets (for trade visitors 
only) at STATION Berlin on 
Gleisdreieck was totally 
oversubscribed.

Powering IFA to yet 
another record edition 
were the momentum of 
co-innovation, artificial 
i n t e l l i g e n c e ,  v o i c e 
recognit ion and the 
soaring popularity of smart 
connected devices.

“IFA is more international 
than ever which is great 
news for us,” says Hans-
Joachim Kamp, Supervisory 
Board Chairman of gfu, co-
organiser of IFA, adding, 

“And we know from the 
initial figures that there 
were more visitors, which is 
also important for an event 
that presents goods to the 
trade, media and public.” 
(see our report, page 4).

IFA 2018: Record attendance, 
unprecedented media interest         
Almost 150,000 trade visitors at the show - over 50% from abroad

Hans-Joachim 
Kamp
Chairman of the Supervisory 
Board, gfu Consumer & 
Home Electronics

 POWERING 
IFA TO YET 
ANOTHER 
RECORD EDITION 
WERE THE 
MOMENTUM OF 
CO-INNOVATION, 
ARTIFICIAL 
INTELLIGENCE, 
VOICE 
RECOGNITION

THOUGHT LEADERS

03 > NEWS
15 > SHIFT AUTOMOTIVE
18 > IFA+ SUMMIT
19 > IFA GLOBAL MARKETS
21 > TRADE TALK
22 > EXCLUSIVE INTERVIEW
24 > SEEN @ IFA
30 > SPOTLIGHT ON KOREA
31 > WHERE TO GO IN BERLIN 

CONTENTS

Daniel Deparis   
Head of Smart Lab, Daimler AG   

 We truly believe that through 
connected services we can give 
time back to people.
See page 15

Jens Heithecker  
IFA Executive Director

 the new innovations will be the 
result of the coming together of 
different industries”
See page 22

TRADE TALK

 What is remarkable with Fnac 
and Darty is that they are even more 
powerful when brought together, within 
the same selling space, where each one 
benefits from the other’s strengths. See 

page 21

Enrique 
Martinez 
Chief Executive 
Officer, Groupe 
Fnac Darty

Friday 14th September 2018

REVIEW 
EDITION

SEEN @ IFA  
In this review edition, the journalists of IFA 
International have taken the time to tour the 
show and spotlight some of the products 
you may have missed, but that stand out 
due to their innovation, new ideas or design.  
Read from page 24
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NOMADIC LIFESTYLE (PART II)
In today’s edition, we take a second look 
at “nomadic” products at IFA 2018… that 
is to say any device you can carry with 
you. That leaves a lot of choice. In this 
edition, we take a closer look at the over-
ear headphone sector, complete with a 

buyers’ guide put together by one of the 
experts from EISA – the global industry 
organisation behind the highly renowned 
annual awards here in Berlin each year at 
IFA time. Read our special section from 
page 16.

As technology becomes 
omnipresent in all parts 
of our daily lives, we are 
also racing towards the 
future when it comes to 
how technology applies 
to mobility. This year, IFA 
celebrates the premiere 
of Shift AUTOMOTIVE, a 
conference focusing on 
mobility – looking at how 
automotive technologies 
will change our way of 
thinking, living and driving. 
IFA is addressing these 
issues along with another 
global leader in event 
organisation – the Geneva 
International Motor Show, 
with the first event taking 
place at IFA this week. Will 
drivers and passengers see 
transport disruption as a 
threat or an opportunity? 
Will new technologies 
make dr iv ing more 
complex, or less? What 
happens when drivers 
become passengers? 
And are people ready to 
switch from owning a car 

to subscribing to mobility 
experiences? The event 
looks beyond technological 
b re a k t h ro u g h s  a n d 
invest igates whether 
consumers are ready for 
the change ahead. IFA 
2018 really is the place 
where you can discover the 
future today. 

Projecting the future of mobility         
IFA 2018: the starting grid of a new kind of auto race

John 
Schoenbeck  

Director Strategic 
Partnering, BMW 

Designworks

Read exclusive interview 
page 14

 IFA 2018 
REALLY IS 
THE PLACE 
WHERE 
YOU CAN 
DISCOVER 
THE FUTURE 
TODAY

THOUGHT LEADERS

TRADE TALK

CONTENTS

Waichi Sekiguchi   
Senior Staff Writer, Nikkei  

 The Japanese broadcasting 
company NHK is trying to push 
8K, and the government is very 
supportive of that project. See 
page 20

Dr I.P. Park  
President and Chief Technology 
Officer, LG Electronics

 There is some way to go before 
devices become as intelligent as 
humans. See page 15

 Advanced big data analytics are 
increasingly providing brands and 
consumers an enhanced shopping 
experience. See page 13

Chen Zhang
CTO, JD.com

Wednesday 5th  
September 2018

DAY 6 
EDITION
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20 > SPOTLIGHT ON JAPAN

21 > WHERE TO GO IN BERLIN
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TESTIMONIALS*

Franz Schnur 
telering Marketing GmbH & Co. KG  
– Managing Director

For me IFA International is not only the must-
read during the show, but I use it also as a 
comprehensive information source afterwards

Karl Trautmann  
Member of the management  
board electronic partner –  
Electronic partner

I will spend five days minimum at IFA. I still won’t be 
able to discover all trends and visit all industry partners. 
Therefore IFA International is a perfect magazine 
to have an overview on highlights and get some 
inspiration what to visit in my limited spare time.

Hans Carpels  
Euronics International - President

We are big fans of IFA, and it isn’t IFA without IFA 
International – it is how we start each day at the 
fair, orienting ourselves and catching up on what is 
going on around us.

Thierry  
de la Tour d’Artaise  
SEB Group – CEO

I actually believe it’s the best quality I’ve seen. (...) 
The magazines are very, very high quality and bring 
to the readers a lot of insights and knowledge on 
the groups, the products, and the trends.

Harald Friedrich   
Robert Bosch Hausgeräte GmbH – 
Managing Director

At  IFA, IFA International is the most powerful 
way to reach out to the industry, it’s concise and 
therefore quick to read which is important to for 
time-pressed people, and I like the fact that it is also 
online for much broader availability.
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IFA INTERNATIONAL IS THE OFFICIAL  
DAILY MAGAZINE OF IFA

It enables exhibitors to communicate all 
relevant information, intelligently, directly to 
their customers (buyers and decision-makers). 

It is THE source of information for all trade 
professionals and international press, and 
covers the event live from the fair.

Multi - channel communication to ensure 
maximum visibility and reach your target 
anytime, everywhere! 

STRATEGIC DISTRIBUTION POINTS

• Main entrances
• All IFA information counters
• Trade visitors’ reception & lounge
• Press centre
• Keynote area
• IFA+ Summit
• VIP cars
• International trade press stand
• Top 50 partners’ & participants’ stands
• IFA Global Markets
• Over 100 leading Berlin hotels

WEBSITE

e-MAGAZINE e-MAILING

CIRCULATION / PRINT

DAY 1
15,000  

copies

DAY 5
10,000  

copies

WEEKEND
15,000  

copies

DAY 6
10,000  

copies

DAY 4
12,000  

copies

FIGURES & READER PROFILE

Source : IFA 2018 - Voluntary information supplied 
by trade visitors - Survey conducted by GfK

* Leading actors of the consumer eletronics industry - 
Readers of IFA International

4,7
billion €
order Volume
during the show

5,807
total media
representatives

Distribution 
within the 
trade sector

40%Wholesale trade

Specialist retail 
trade

39%

0% 10% 20% 30% 40% 50%

5%Others trade

9 %Internet trade

3%Mail order 
business

4%
Chain of 
department 
stores

From Germany

71,665 
trade visitors

International

80,814
trade visitors

Reach over 152,000 IFA trade 
visitors from 129 countries!

South America
& Central America 
0,8%

Africa
1,1%

Europe 
(EU & Switzerland)
65,1%

Europe
(Non EU)

12%
Asia &

Australia
18,9%

USA 
& Canada
2,1%

Distribution of 
international 
Trade Visitors

July 2019 - Non contractual document July 2019 - Non contractual document
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Content is designed to be highly relevant and useful for trade visitors & press, helping them 
define their priorities and set their show agenda. It gives the “big picture” with market data 
and strategy outlines of key market players. 

EDITORIAL CONTENT

DAILY SECTIONS
HEADLINE NEWS 
The top stories of the day of interest 
to IFA trade visitors, including 
major product launches, industry 
announcements, new company 
roadmaps, visits by state officials, etc.

CONFERENCE 
SPOTLIGHT
As international trade visitors hop 
from one stand to another, they 
may regret not being able to attend 
some of the top conferences. We 
cover all keynotes and conferences of 
interest to international visitors, giving 
a simple and synthetic overview. 
Given the calibre of many of those 
presenting conferences & keynotes, 
where possible we not only give a 
précis of their conference, but also 
field exclusive comments that are 
specifically destined to our readers.

TRADE TALK 
Exclusive interviews and news from 
the leading trade organisations at 
IFA. Key buyers at IFA also give their 
personal views and opinions about 
why they are here, what they have 
seen that interests them the most, 
and what product trends they find to 
be the most important.

MARKET & 
TECHNOLOGY  
TRENDS
Important new industry trends and 
interviews with leading analysts.

EXCLUSIVE 
INTERVIEWS
In-depth interviews with the industry’s 
thought leaders. Presidents and CEOs of 
the world’s top electronics and appliance 
manufacturers outline their current 
strategies, and announce their roadmaps 
for the coming months and years.  

PRODUCT  
INNOVATION  
GUIDES
Each day, trade visitors at IFA are 
offered highly synthetic guides to a 
selection of major product segments. 
We give the key elements to look for 
when buying products in just-evolving 
categories. 

PRESS & BLOGGER 
CORNER
Top journalists at IFA explain why 
they’re here and what their personal 
“IFA highlights” are.

PRODUCT  
SPOTLIGHTS
We highlight the most innovative new 
products at the show and present 
each one’s three Key Selling Points. 
This pre-analysis allows buyers to gain 
a simple and synthetic overview very 
rapidly.

Stay abreast of information and 
business ideas that are exchanged at 
this global innovation hub bringing 
together researchers, industry 
professionals, start-ups and retailers.

We track the latest trends at the 
“sourcing platform” for consumer 
electronics and digital products in the 
field of technical consumer goods.

STAND OF THE DAY /  
DESIGN SPOTLIGHT
Highlight your stand through a 
1-page photo report, or spotlight your 
company’s design philosophy.

WHERE TO GO  
IN BERLIN
A definitive guide on where to go out 
in Berlin, making IFA visitors feel much 
more at home in this exciting city.

EDITORIAL OPPORTUNITIES 
FOR EXHIBITORS 

How to be part  
of IFA 
International?
Provide us with your input:

• Coverage of your company’s main 
announcements and product launches

• A strategic platform for your top 
management

• Contributions and thought leadership 
for our Product Innovations Guides, 
Special Features and Regional 
Spotlights.

CONSUMER LIFESTYLE
• IFA 2020 Sneak Peek

PREVIEW 
EDITION Taïwan

SPECIAL FEATURESEDITIONS REGIONAL  
SPOTLIGHT

DAY 1 
EDITION Korea

NOMADIC LIFESTYLE

 IFA Communication
•  5G, Smartphones, IoT,  

Accessories & Cases 

 IFA My Media
•  Gaming 
    Product Innovations Guide:  

Gaming Hardware 

• VR, Drones & Action cams 

• E-Mobility
     Product Innovations Guide:  

E-Mobility

 
IFA Fitness & Activity - Wearables

 IFA iZone  

 IFA Audio Entertainment - Part 1
• Mobile Audio

  Product Innovations Guide:  
Headphones

German 
Speaking 
Countries

WEEK 
-END 
EDITION

 IFA HOME APPLIANCES - PART 1
Large Kitchen Appliances
•  Ovens, Hobs

  Product Innovations Guide:  
Fridges

Small Kitchen Appliances 
•  Coffee machines, Juicers, Blenders

  Product Innovations Guide: 
Food Processors

Small Appliances 
•  Lifestyle & Wellness,  

Digital Health, Sleep

>> SHOWSTOPPERS @ IFA

KEY TRENDS
SEEN AT IFA 2020

REVIEW 
EDITION

DAY 5 
EDITION

North 
America

 IFA HOME APPLIANCES - PART 2
•  Laundry Care

  Product Innovations Guide:
   Washing Machines

•  Clean Floors
  Product Innovations Guide:

Vacuum Cleaners 

DAY 6 
EDITION

Japan
 SHIFT AUTOMOTIVE

DAY 4 
EDITION China

HOME LIFESTYLE 

 
 IFA Home & Entertainment 
Electronics

•  TV 
  Product Innovations Guide: TV

 
 Smart Home

 IFA Audio Entertainment - Part 2
•  Home Audio: Hifi, Loudspeakers, 

Multiroom

July 2019 - Non contractual document July 2019 - Non contractual document

>> AWARDS 
EISA AWARDS, UX Design,  
IFA Product Technical Innovation Awards
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Full page

1/2 page
1/4 page

1/5 banner

1/
3 

pa
ge

1/8 page

Logo + 
Stand No. Double page

GET THE PREVIEW  
FOR 20% MORE  
Example: 1 full page  
in the Day 1 + Preview

only e 4,800

GET THE PREVIEW &  
THE REVIEW FOR 30% 
MORE 
Example: 1 full page in 
the Day 1 + Preview + 
Review

only e 5,200

SPECIAL OFFER!

ADVERTISING RATES* Advertising space is only available for exhibitors of IFA 

ADVERTISEMENT 
All Editions

  Online Day 1 Week end Day 4  Day 5 Day 6 Online 
OR ADVERTORIAL  Preview (4th Sept.) (5th - 6th Sept.) (7th Sept.) (8th Sept.) (9th Sept.)  Review    
  (31st August)      (16th Sept.)

• 1/8 page  e 4,800 e 720 e 720 e 720 e 720 e 680 e 680 e 720

• 1/4 page  e 7,800 e 1,330 e 1,330 e 1,330 e 1,330 e 1,020 e 1,020 e 1,330

• 1/3 page  e 11,000 e 1,750 e 1,750 e 1,750 e 1,750 e 1,500 e 1,500 e 1,750

• 1/2 page  e 14,800 e 2,350 e 2,350 e 2,350 e 2,350 e 2,050 e 2,050 e 2,350

• 1 full page  e 25,500 e 4,000 e 4,000 e 4,000 e 4,000 e 3,400 e 3,400 e 4,000

• 1 double page  e 47,950 e 7,250 e 7,250 e 7,250 e 7,250 e 6,250 e 6,250 e 7,250

• Special Sections “Stand of the Day” / “Design Spotlight”:   
   1 Full page report  e 4,000 e 4,000 e 4,000 e 4,000 e 3,400 e 3,400 e 4,000

* +15% for highlight placement / Right-hand page

HIGHLIGHT POSITIONS ALL EDITIONS 
(PREVIEW AND REVIEW INCLUDED)

• Logo & stand N° on front cover e 8,450

• 1/5 page banner on front cover  e 24,500

• 1 full page advertisement, first 12 pages e 31,600

• 1 double page advertisement, first 12 pages e 57,000

• Inside back cover  e 31,600

• Inside front cover, double page e 62,750

• Back Cover e 37,250
•  4-page insert on special paper  

in centre of magazine e 73,450

ADVERTISING ON HALL PLAN
4 PAGE BOOKLET - ALL EDITIONS (EXCEPT REVIEW)

• 1 full page advertisement  e 25,500

• Large logo & Stand N°  e 3,400

• Logo, Stand N° + QR-Code  e 1,500

•  Standard size Logo & Stand N°  only e 800

PRODUCT INNOVATIONS GUIDES  - ON YOUR PRODUCT CATEGORY 

•  Logo & Stand number   only e 600 

• Product spotlight (advertorial)  e 1,000 

Print & Online Versions

PRINT / AD OPPORTUNITIES PRINT / TECHNICAL SPECIFICATIONS

Trim size

Bleed size 
Trim size + 5mm Bleed

>> Material Deadline: 14th of August 2020
    Contact:  Jean-Guy Bienfait 
 Production Manager
 jeanguy.bienfait@ifa-international.org
 Tel: +33 (0)442 77 46 06

Front Cover

STANDARD POSITIONS Trim size Bleed size

Full page    250 x 353 mm 260 x 363 mm

Double page   500 x 353 mm 510 x 363 mm

1/2 page 230 x 160 mm

1/3 page  86 x 300 mm

1/4 page 230 x 80 mm

1/8 page 90 x 100 mm

HIGHLIGHT POSITIONS 

Logo + Stand No. on front cover       

1/5 banner on front cover 230 x 58 mm

Inside front or back cover  250 x 353 mm 260 x 363 mm

Back cover 250 x 353 mm 260 x 363 mm

HALL PLAN                                TRIM SIZE 

Front cover page  230 x 314 mm

Back cover page  240 x 340 mm

Standard logo  32 x 20 mm

Large logo  74 x 54 mm
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Large Logo

Hall Plan Front cover

Standard-sized 
Logo

Hall 6.2- Stand 201Hall 21- Stand 102

Hall 8.1 - Stand 222 Hall 1.2 - Stand 205

Hall 7.2c- Stand 120

Hall 17 - Stand 109

Hall 2.2 - Stand 101

Hall 4.2 - Stand 111Hall 4.2 - Stand 123

Hall 25 - Stand 15Hall 14.1- Stand 102

Hall 3.2- Stand 111

Hall 7.1c - Stand 107

Hall 17 - Stand 105

Hall 3.2 - Stand 110

Hall 9 - Stand 103

Hall 1.1 - Stand 102Hall 7.1a - Stand 101

Hall 2.1 - Stand 201 Hall 3.1 - Stand 104 Hall 6.1 - Stand 109

Hall 3.1- Stand 104

Hall 15.1 - Stand 138

Hall 7.2b - Stand 201 Hall 25 - Stand 302

Hall 6.2 - Stand 203

Hall 6.2 - Stand 202

Hall 10.1 - Stand 109

Hall 2.2 - Stand 103

Hall 8.1 - Stand 207

Hall 1.1 - Stand 202

Hall 27 - Stand 107

Hall 27 - Stand 260
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Hall 25 - Stand 102

Hall 27 - Stand 225

Hall 9 - Stand 121Hall 9 - Stand 110Hall 5.1 - Stand 101

Hall 3.1 - Stand 101 Hall 1.1 - Stand 201Hall 4.1 - Stand 212

 NEW! VISITOR BAG 

Sponsoring of IFA 
International Visitor bag 
(6,000 units)   

              from  e10,500N
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www.ifa-international.org
WEBSITE / STATISTICS

ifa-international.org is updated daily 
with articles and interviews live from  
the show. 

RESPONSIVE & POWERFUL

STATISTICS* 

Users  11,075
Sessions 14,928
Avg. Session Duration 2:09 
Pageviews 35,340
Pages per Session 2.37

* Source: www.ifa-international.org -  
Google Analytics of September 2018

Desktop
60%

5%

35%

Tablet

Mobile

Device Access:

Webkiosk

Website

 e-Mailing

SPONSORING 

GLOBAL SPONSORING - EXCLUSIVE POSITION

Sponsoring of the website, webkiosk (e-magazine) and e-mailings   e 24,500

SPONSORING OF THE SECTION OF YOUR CHOICE* - HIGHLIGHT POSITIONS 
WEBSITE : 

- Homepage : your logo + link to your website + your video (day of publication)
- Section landing page - 1st position : your logo + link to your website + your video
- Your brand name in the menu

E-MAILING:  Your brand name in the menu (day of publication)

•  Sponsoring of 1 daily section (All Editions):  
News, Exclusive Interviews, Trade Talk e 7,950

• Sponsoring of 1 Section of your choice (1 Edition) e 3,750

 *PRINT BONUS: +25% to sponsor the same section, special feature or regional spotlight  
of the print version (your logo on all pages)

WEBSITE / AD OPPORTUNITIES

GLOBAL SPONSORING   
EXCLUSIVE POSITION

Sponsoring of the website, 
webkiosk and e-mailing

SPONSORING  
OF A SECTION
HIGHLIGHT POSITION

IFA International is also published  
on main Social Media platforms:

July 2019 - Non contractual document July 2019 - Non contractual document
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e-Mailing

E-MAILING / AD OPPORTUNITIES

e-MAILING

E-mailing to launch the edition of the day that is sent out every morning to trade visitors,   
exhibitors and press before, during and after the fair for a full media coverage. 

•   7 e-mailings  
(PREVIEW - DAY 1, WEEKEND, DAY 4, DAY 5 and DAY 6 - REVIEW)

•   11,700 recipients per e-mailing  

(trade visitors, exhibitors and media)

Banner (300x250px) in 7 e-mail blasts   
(only 4 spaces available)    e 6,100

Website

FEATURED ARTICLE - HIGHLIGHT POSITIONS
WEBSITE: 
- Homepage - 1st positions (day of publication)
- Section landing page - 1st positions 

E-MAILING:  Article highlighted (day of publication)

• In all editions (7 articles)    e 20,900
• In 1 edition (1 article)    e 3,750

FEATURED ARTICLE - STANDARD POSITION

WEBSITE:  Section landing page - 1st positions 

• In 1 edition (1 article)    e 1,350

WEBSITE / AD OPPORTUNITIES

FEATURED ARTICLE
HIGHLIGHT POSITION

July 2019 - Non contractual document July 2019 - Non contractual document
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is the publisher of 

Your Business 
Networking Catalyst

EDITORIAL
Richard Barnes 
Editor-in-Chief
Tel: +33 442 77 46 08
richard.barnes@ifa-international.org

CONTACTS

Thanks to our international team of communication experts 
we cover your stand, people, products and key events...

live from Berlin!

AN EXPERT COMMUNICATION TEAM 
AT YOUR DISPOSAL

ADVERTISING
Bettina Badon 
Project Manager 
Tel: +33 442 77 46 07
bettina.badon@ifa-international.org


