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How exciting is the future? Influence of digital
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Do you trust technology?
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You are looking for a caregiver for a member of you family.

Who or what would you be willing to trust to take care for this
task?
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personal data for surveillance.
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... a corporation could use my
private data without my consent.

?18%

19% 16% 15% 16%
TTeD) o] o]
I L

UNITED GERMANY ITALY SWEDEN BULGARIA
KINGDOM

I am not worried about any of these. ¢ 13%

1& 16 O oy 1l

UNITED GERMANY ITALY SWEDEN BULGARIA
KINGDOM




Responsibility to ensure that new technologies improve society

Imagine you could decide who should be responsible for ensuring that new technologies improve society and do
not cause risks (e.g. security risks, health risks or ethical risks). How would you distribute the responsibilities?
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